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INTRODUCTION 

Sustainability education is gaining prominence is many emerging economies like South Africa.   

This is necessitated by a rising spate of environmental disasters owing mainly to  anthropogenic climate change 

Various efforts to  save the planet are being advocated in higher education institutions (HEIs) in South Africa   

HEIs play pivotal role in promoting  environmental education: its major audience, youths, are strategic consumers 

HEI in South Africa is dominated by the generation Y, that is, people born within 1986-2005 

SA’s  HEIs  play strategic  role in 2030 National Development Plan (NDP) of South Africa 

It is thus expected that Environmental education influence youths attitude to green consumption. 

 

Problem statement  

Although SA’s HEI education promotes environmental  sustainability knowledge  and consciousness among students 

this does not always necessarily  translate to adequate pro-environmental behaviour especially in terms of 

Green Consumption 

This study seeks to understand the link between EK and Green Consumption among the generation Y and 

how to promote green consumption via transformative learning (TL) and action competence path (AC) 

 

Methodology 

A qualitatively study based on critical exploration of literature and relevant databases on environmental 

learning and green consumption among students of higher education.   

 

Theory/findings:    Transformative Learning (TL) and Action Competence (AC) Approach toward environmen-

tal education in HEI can better promote green consumption among Gen Y,  making them social entrepreneurs.  

Relevance  : Gen Y consumption lifestyle is key to the SD: Their sense of competence requires deepening  

 

What We Know 

Environmental knowledge is a prerequisite of consumers adopting more 

 responsible consumption patterns and environmentally sustainable  

practices (Polonsky et al., 2012; Chea & Phau, 2011) 

Young consumers are increasingly concerned about environmental issues,  

Environmental consciousness/concern is associated with purchasing deci-

sion  

 

Factors that promote green behaviour of consumers 

 environmental knowledge 

 environmental attitudes  

 green purchase intentions (Mostafa 2007:448) 

 influenced by beliefs and attitudes (subjective norm) 

 marketing (Synodinos 2014, Chang 2011) 

 

        CO2 control lifestyle  and Generation Y 

Gen Y are gain-

ing more envi-

ronmental 

knowledge and 

consciousness.  

However impact 

thereof on life-

style  and envi-

ronmentally re-

sponsible life-

style seem lim-

ited   

   

Some  Reasons include: 

 Environmental  knowledge seem to be  theoretical  

 Examination-passing oriented  

 Environmental issues not top priority: socio-economic factors are 

 Scientific information on environmental sometimes appear abstract  

 Cultural embeddedness not very clear to students 

 A shift of consciousness in way our ‘being-in-the-world’, emphasizes experien-

tial learning  

AC approach promotes environmentally sustainability skills, passion and morals  

  self determined environmentally friendly actions! Not predefined direction according 

to school  (Chusing and Chawla 2007) 

 Addresses emotional side of education, deals with  despair and powerlessness 

 Essentially the model (TL + AC) emphasises the development 

of knowledge, skills and passion/emotional commitment towards 

environmental problems at individual and group level.  

  Recommendations 

To Break the walls between green knowledge/thought and green act/attitude:  

 Efforts must go beyond school: formal environmental education is only part 

of the equation 

 Prepare students for schools and out-of-school environmental programs 

political action 

 Promote environmental Actions competence (self confidence and skills) 

 Government, the private sector and  businesses must play some roles: 

 Price reduction/regulations minding socio-economic status of  Gen Y 

 Awareness creation and sensitisation campaign  

 GenY are technologically savvy: they must be reached on these media  

 Greenwashing must be constantly regulated. 

 Education system my promote sense of social entrepreneurship:  

 show students how to make money through Green Lifestyles and 

Green Businesses : Incentivise green lifestyle  

 

  TL theory : promote  fundamental change  in individual’s self perception in 

relation to ability to change the world (critical thinking and reflection) 

 shapes individuals in ways that result in changes that both they and 

others around them can recognize.  

 A shift of consciousness that alters in both a dramatic and a permanent 

way our ‘being-in-the-world’, emphasizes experiential learning 

 AC approach promotes environmentally sustainability skills, passion and 

morals 

 AC approach : self determined environmentally friendly actions! Not prede-

fined direction according to school 

sustainability 

Other factors  that mediates the translation of EK &C To Green Con-

sumption: 

 Availability of green product 

 Affordability >>> Price 

 Convenience vs conflicting priorities,  

 Product performance /quality >> scepticism 

 Negative perception: Lack of trust due to greenwashing  

(Chang, 2011, Synodinos 2014,) 

 

 Generally, there is there appears to be  wall between green intention and   

green consumption among environmentally conscious students 

 

 

 

 

 

 

 

 

 

 

 

 

 

Fig 2: path to  better Green consumption and the potentials of TL and AC approach 

HEIs predominant knowledge creations, fact generation, needs to be tempered with 

more  action competence development  (Foley, 2014; Chusing and Chawla 2007) 

TL theory : promote  fundamental change  in individual’s self perception 

in relation to ability to change the world (critical thinking and reflection) 

 Involves, among others, deep immersion in nature, especially intrin-

sic valuing of nature and more spiritual, intimate dimensions  

(Selby and Kagawa 2015, Chusing and Chawla 2007). 

Gen Y 
 Source : Adapted from  Jenson and Schnack (1997 ) 

Source : Adapted from World Business Council of Sustainable Development (WBCSD 2008:17) 
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